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ENGLISH VERSION

Instructions : (1) Write answer of the entire question in main
answer sheet.

(2) Figures in the right side indicates marks.

1 What is promotion mix ? Explain the main elements of 20
promotion mix and sales promotion system.

OR

1 What i1s salesmanship ? Explain the element and 20
importance of salesmanship.

2  What is marketing ? State the types of marketing. 20
OR

2  What is marketing ? Explain the features and importance 20
of marketing.

3  What is Advertising ? Explain the objectives of advertising. 15

OR
3  Explain the recent trends of modern advertising. 15
4  Explain the new sales policies. 15
OR

4  What is market segmentation ? Explain essentials effective 15
of market segmentation.
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